A2d s S5y aing i PRFuml aMb izl
1143195 F « 1I3¥ e % 4= ket | §
1153205 ¢ s 1148 e p % 4= ket | §
115429 5¢ 4 1148 2 & 5% 7= k32t R §

(1155 # R4~ BAT2 3§ *)
AR AREEFLLA0F L > P SR B 20FL > FBHA205L o

st EEET s | 24| PR PR
courses credit | hour | F ¥
: Mo g s Technology Policy and .
sL B z il . VA — I
PALTCR 2 R Strategic Management 3 3 B
Ryt Seminar NA 2 2 —
PAIE g 32 Financial Management & 3 3 -
Ly Research Methods & 3 3 -
S il e = A Marketing of High-Tech ‘
et Productsg ) “ 3 3 -
TE I Operations Management & 3 3 =1
AL~ Master’s Thesis % 0 0 S e
- Organization and
g{{j Ll VA = ™
il Management 3 3
TR Electronic Commerce E 3 3 —.t
- 4 Seminar of Marketing -
= il £ 220 : — I
LR LB A Channel Strategy = 3 3 -
e Statistical Methods and :
CASRIRE N e S . z —t
PR R AT Data Analysis = 3 3 -
A SR New Product Development E 3 3 —1
. Social Impact: Practice and
1 B 8% 4 = opd g 2 L 4 - T
EEBFS PR R s Evaluation = 3 3
FlATH I Innovate Management i 3 3 -
o np 4 Customer Relationshi -
S Management i = 3 3 —
Seminar on Project
BN = —F
. bl Retis Management = 3 3
v s Seminar of Small Business
¢l A W g g e -
¥ R allideial Management 3 3 T
R Business Intelligence = -
i FREEER Management = 3 3 -
Riac Knowledge Management ey 3 3 =t
” Technology Strategy _
3L WA : =1
? ;}i WS "H' AnaIySIS 3 3 3 =
v e o 75 e Business Ethics: Theory
o S R R 2 ! z -}
£ 2 TR 2R AR and Practice = 3 3 -
Entrepreneurship
RIFE 2 B R R Management and Case E 3 3 .
Study
w4 g Strategic Crisis v
Z I 3‘@7 z —- °F
PR Management * 3 3
- W _ Intr ion to High-Tech v
o ks Human Resource
L 4 = )— 5 IW i = -
o= Management = 3 3




